Branded drug name approvals — 2018 in review

Looking back
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and Tegsedi.

Associative names may subtly embed patient or prescriber

messaging such as aspired position (Erleada, “leading”), functional benefit (Motegrity, “motility”),
formulation/benefit (Orilissa, “oral/release”) or indeed acronym references (Delstrigo, “single tablet regimen”,
and Daurismo “SMO”/smoothened receptor inhibitor). Incorporating such cues enhances familiarity and also
aids recall/recognition.

Image-driven names can be effective in also conjuring a sense of optimism or positivity in the minds of
audiences, such as the sense of enlightenment or illumination evoked by Ilumetri, Luxturna, llumya,
Lucemyra, Olumiant and Lumoxiti.

Intriguing and certainly noteworthy also are the handful of brand names in the Rx space that seem to defy
convention and offer substantial stand-out by beginning with unusual double consonants, including
Dzuveo, Tpoxx and Rxulti.

Looking forward

Cancer therapies will continue to dominate the new drug landscape over the coming months but innovative
treatment launches in other areas are also expected.

Novartis’ gene therapy Zolgensma (encodes reference to spinal muscular atrophy) is set to gain approval in
both US and European regions in early part of 2019 followed by Mayzent (implies “amazing” MS activity).
Amongst many other, as-yet-unannounced, branded product launches, Lexicon’s Zynquista for
diabetes is also anticipated.
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